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o Our customers benefit from a 360° strategy that encompasses
both digital and analogue media. This holistic approach forms
the basis of our range of services and makes us a partner for our
customers in all matters.

PUBLIC RELATIONS

Whether it's a press release
or a specialist article, we
guide you through the
media jungle!

SOCIAL MEDIA

MARKETING

From strategic consulting to
media planning — we are
here for you!

Google Ads or online
banners? There are many
possibilities. We make it
happen!



CONSULTING

TARGET GROUP ANALYSIS MEDIA TRAINING
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We discuss with you: Who are your From crisis management to press
target groups? What are their relations in times of success. We
interests? Which platforms do they coach you and your team.
use?

AGENDA SETTING

We analyse current news and proactively
develop topics for you on this basis.

ANALYSIS & MONITORING

We examine how you are currently
perceived by the public and in which areas
there is still room for improvement.




PUBLIC RELATIONS

PRESS RELEASES GHOSTWRITING

We convey your messages to the Got the topic sorted, but no time to write? We'll
relevant medial take care of that and handle the dispatch too!

TECHNICAL ARTICLES MEDIA RELATIONS oy

We skilfully showcase your expertise Whether you need trade fair support,

with guest_contrlbutlons in renowned interviews or event planning — we are
trade media. |
here for you!
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/ Employees
2 Teams
PR, Social Media and Marketing

FIGURES 2024

PRESS RELEASE STRATEGY CONSULTING
Approx. articles
published In business media Consultation meetings
SOCIAL MEDIA TECHNICAL ARTICLES / INTERVIEWS
Content TQChnical artiCIes
(Post, Reel, Story) (ghostwriting) / 8 interviews

arranged + accompanied

EVENTS ONLINE MARKETING CAMPAIGNS

Events accompanied Campaigns developed,
| iImplemented and continuously
monitored




BEST CASES

TOWNSCAPE

Project developer and service developer

Management of the Corporate Linkedin Account

follower growth

Analysen

Inhalte Besucher:innen Follower:innen In Suchen erschienen Leads Mitbewerber

5 e
Tuwnscape ': 22. Juli 2024 bis 21. Juli 2025 ~ )

1.709 Follower:iinnen

-Hi i Q
Dashboard Follower-Highlights

1.709

FoHoWerinnen nsgesami vaue Foliowerinnean im folgenden Zurlck

Beitrage lhrer
Unternehmensseite

Analysen Follower-Zahlen @

Feed

Aktivititen ©

Posteingang @
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BEST CASES

POLIS

Family Office

60 SECONDS TO
NAPOLI

Restaurant

Social Media Cooperation POLIS + 60 Seconds to
Napoli

Aufrufe ©

Aufrufe

Follower

7 D

POLIS 60 secmdstoapal

Nicht-Follower
LN

Altmarkt 10

Von der Startseite

Viom Profil

Von

sonstigen Quellen

Erreichte Konten

Vermietele
Flache:
1.040 m?

Interaktionen ©

Interaktionen

Follower

Micht-Follower
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DERECO

Multi Family Office
Contents

follower growth

Concept + setup of

BEST CASES

TE i
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n REEEEE(_J .Ml-.llii Family Office fir Immobilienvermogen Beliebte Beitrige ©

2! HOHE NEUN: Ihr neues Blro in Berlins aufstrebendem High-End-Areal £ Das meiste Engagement

DERECO

Suchen Sie nach modernen, flexibel gestaltbaren Buroflichen mit

DERECOD Insight

DERECO Multi Family
Office flr

Immobilienvermége
n

671 Follower:innen

+ Erstellen

(@ Mitgliederansicht >‘

Standortportriit

Sponsern
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. HOHE NEUN
ein aufstrebendes Umfeld

e i ey b et e

Mehr Follower:innen gewinnen

Wﬂ T

Laden Sie lhre Kontakte ein, lhrer
Unternehmensseite zu folgen, und
vergréifiern Sie so lhre Zielgruppe und

Reichweite.

Dashboard

| Kontakte einladen

Beitrage lhrer
Unternehmensseite

Ligitalizierung

Analysen

ale Hene] Diir naue

Feed

Aktivititen @




o ._ __Moderotlon dlologue & communlty monogement

COMMUNITY

Digital channel strategy L
Target group-based selection and ohgnmen’c'
channels - |
Editorial planning b
Topics, formats and schedules for aII pl_, )

Content creation : ; .
Development of text, image ond V|deo cont"_'l
Photo/Video/Reel production @
Concept, filming and editing for high-quality social
content o S s
.Commumty management

"-"t-i'o_nﬁ: of new features and viral formats

MEDIA & PERFORMANCE

Media strategy

Selection of channels, formats & budget
allocation

Paid social booking

Campaign launch incl. targeting & budget
control

Impact measurement

KPls, target achievement & conversion
evaluation

Dashboarding / reporting

Real-time analysis & regular performance
reports

REPUTATION &
CRISIS MANAGEMENT

Monitoring & sentiment analysis
Observation of brand perception
Crisis communication

Response strategies for shitstorms &
critical issues

Al

Al Image & Video Generation
Generate visual content with Al
tools



WHAT WE MAKE POSSIBLE

Whether it's an Insta story or
a print folder, a branding

PRIVATE LOSUNGEN

HAUS BAUEN?

template or a snappy reel — WURK. rCUW “OFY hEE: OFRFENTLICHEFRUHE
we create, design, edit and | , LT s SRS
deliver. |

Ready to go.

Ready to impress.

leutschlandWGit

MACH’S NICHT

Wir begleiten Familien, Unternehmer & Stiftungen
deutschlandweit — mit Weitblick, Diskretion und einer
klaren Struktur. Sprechen Sie mit uns — personlich &
unabhéngig.

OHNE UNS




The project has already been planned, but
the images are not yet available? No
problem: we support you with the help of
Al and formulate specific prompts, on the
basis of which we create both images and
videos.




VIDEO RECORDINGS AND
PHOTOSHOOTS

We work closely with external media companies and photographers who have been successfully active in the market for over 15
years. They are among our permanent partners — and we know that with them, your projects are in the best hands.

Do you need a promotional film, an interior photo shoot, team photos or a video for your facility or product?
Then you've come to the right place.

Whether you need social media content, reports, event coverage, drone footage, recruitment campaigns or brand portraits —

we will connect you with the right professionals from our network of photographers, camera teams and post-production
companies.

Get in touch — we will bring your message to life.
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After decades of working as a journalist, most
recently as head of the economics, finance and
real estate department at WELT, Robert founded
the Ummen Communications agency in 2009 to
support companies with professional
communications.

ROBERT UMMEN MAXIMILIAN MULLER
CEO PUBLIC RELATIONS CONSULTANT

Studied political science and earned a doctorate in
strategic communication at the Free University of
Berlin, followed by diverse experience in media and
public relations. Since 2016, Tilman has been with
Ummen Communications as operations manager,
serving clients and acting as the central interface
between the team and clients.

DR. TILMAN PRADT MAGDALENA HANDEREK
CCO DIGITAL MARKETING MANAGER

Hyrie has been studying for a Bachelor of Education
degree at the Technical University of Berlin since 2021.
During an internship as a content creator, she gained
her first practical experience and enriched the
company's social media presence with creative
content.

T E A " The agency was named the best agency for real estate marketing by the magazine |mmob|I|enmon "g;

Max studied German language and Ilteroture
communication science in Greifswald until 202
Since completing his master's degree in
organisational communication, he has been
working at Ummen Communications.

Magdalena studied marketing and fosh_lon
design and gained international experlf"
film, advertising ond start- ups. SlnC_e;.Z"

Communications.

After graduating from hlgh school fRI_CGTd‘-O-Z o
Alessio completed an opprentlceshlp as a real'-_'_-_.‘-'_:
estate agent and worked during this timeina
property management company and a real
estate agency in Berlin. Since 2022, he has

been studying communication and PR at IU as
part of a dual degree programme. '

HYRIE VORFAJ RICARDO ALESSIO WOLF

CONTENT CREATOR DUAL STUDENT



COOPERATION

1. Initial meeting / briefing

¢ Face-to-face or virtual meeting

® Presentation of the company,
brand and previous PR activities

e Expectations, target groups,
communication goals

e Overview of existing content,
channels, internal contacts

5. Social media concept

e Selection of suitable platforms
(Instagram, LinkedIn, TikTok, etc.)

e Target group-oriented content
strategy

e Define content formats: posts,

reels, stories, carousels

~» Create frequency & editorial plan

"-fCommunlty monqgement rules-

2. Kickoff-Meeting

e Joint definition of the
communication strategy

e Set schedule & project phases

¢ Internal & external role allocation
(who does what?)

e Topic planning for the coming
months (topic and editorial plan)

6. Implementation & ongoing
support

e Creation of press releoses_,_
articles; posts.; == ¢
* Distribution to media «
relationship build

blog

3. Analysis phase

e SWOT analysis (strengths,
weaknesses, opportunities,
threats)

e Media response analysis (if PR
has already been done)

e Competitor analysis: Which
topics, channels, tones?

e Social media audit (existing
channels, content, engagement)

7. Evaluation & Outlook

~ ® Reporting on KPls: reach,
engagement, media
publications, leads, etc.

e Review of the collaboration:
what went well, what could
be improved?

~ ® Further development of the
strategy

Plonnlng of potentldl ;-'PR ev _

product launches, events, studles g

awards




CONTACT

Ummen Communications GmbH
EICHHORSTER WEG 73, 13435 BERLIN

+49 171761 458 3

INFO@UMMEN.COM 4
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tel:+491717614583
mailto:info@ummen.com

Personal conversations are the best bdsis,'_f"
working relationship. .




